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TURN GREEN INTO GOLD: BUILD SUSTAINABILITY INTO YOUR SPA 
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IV. Green to Gold: Marketing Environmental Innovation


I. Introduction

· Green Lifestyle Revolution: impact on our lives, homes, foods, travel, etc.

· A Brief History of Green Values
· Personal history impacts values
· Growing up on a farm-reduce, reuse, recycle as a way of life

· Core belief in stewardship: land, resources, buildings, etc.
· Sustainable design from the core

· Re-use and salvage of older materials, cars, boats
· Recycled Barn Wood, Wine Casks 

· Restoration as design approach

· Example: Adding empowering architecture to a structure with good “bones”

· Example: Day Spa Renovation
· Example: Urban Hotel Spa; historic site, retained original brick, fir beams

II. Site Planning & Energy Technologies

· Resource efficiency: Design for same impact with less consumption

· About LEEDs certification

· EcoStructure: Designing the foundation

· Passive energy design techniques

· GeoThermal, Biofuels, Wind & Solar for commercial applications

· Case Study: The Eco-friendly site: placing buildings and features in the environment 

High-tech & efficient

Spas also need a welcoming, healing esthetic & theme
Your vision: Developing project components

· Scale & Services drive planning & design

· Operational aspects: how it works

LEEDs certification: impact on design approach

· Leadership in Energy and Environmental Design

· 69-point system developed by the U.S. Green Building Council (USGBC) to rate:

· Sustainable sites 

· Water efficiency 

· Energy and atmosphere 

· Materials and resources 

· Indoor environmental quality 

· Innovation and design process

· 4 Levels: Certified, Silver, Gold & Platinum 

Examples: Site plan, engineering, wetlands              
· Example: Spa at center of EcoDevelopment 

· EcoStructure: Designing the foundation

· Example: Maximize use of topography

Design for Energy Efficiency: Passive solar
Solar Energy

· PhotoVoltaic (PV) Roof Tiles

· Lighting – signs, solar tubes

Solar Heating Systems- 
· Water collected and distributed via hydronic radiant floor systems, baseboards, radiators

Wind Power
· Wind Turbines convert wind’s kinetic energy into electricity

· Vestas: largest manufacturer in the world (Denmark) 

· Noise concerns: modern turbines emit same noise as a heavy truck on a highway

GeoThermal Energy 
· Power generated by heat stored in the earth, underground, atmosphere and oceans; mainly in areas with active or ‘young’ volcanoes 

Geothermal heat pump: uses stable ground temps to TRANSFER heat instead of producing it
Pump uses available heat in the winter, puts it back in the ground in the summer

Clean HVAC, Air Flow
· Hybrid ventilation system: 

· natural ventilation is energy efficient 

·  Ensures healthy indoor air quality

·  Proper alignment of windows, doors, and landscaping can improve cross ventilation 
Controlling Energy Use
· Resource Monitors

· Accurately track performance

· Manages and controls resource consumption

· Reduces water, gas and electricity by at least 20 percent or more

· Lighting Controls

· Automation to control lighting use

· Motion and heat sensitive

Case Study: The Eco-friendly site: 
· Placing buildings and features in the environment

· Solar parking lots…

· Wind and Solar

· Eight villas

III. Sustainable Materials

1. Renewable materials

2. Recycled, post-consumer materials

3. Noble materials

4. Fresh, new options with style 

5. Case Study: Hotel & Spa, Bellingham, WA

Renewable Materials: Sustainably harvested flooring, cabinets, decking

Recycled, post-consumer Countertops

Noble materials: enduring and earthy

· Stone

· Ceramic Tile

· Granite

· Marble

· Adobe

· Quartz

Fresh, new options with style 
Finishes: Low Volatile Organic Compound (VOC), Recycled paint option

Channel Glass Walls 

Green environment: lighting LED (Light Emitting Diode) lighting systems 
Sustainable Fabrics with style


Case Study: Green Remodel, Boutique Hotel, Bellingham, WA

Details

First Impressions

Service room 

Thallasso Therapy

Pedicure

Visual Merchandising

IV. How Green Becomes Gold: Marketing The Green Spa

· Outside impressions: landscaping to organics

· Branding

· On the Menu: EcoServices
· Sustainable Merchandise & EcoPartnering
· Community involvement & education

· Hot Flat & Crowded: why going green is not “optional”

Landscaping: organic food and herb gardens
Water for landscaping: Gray water & rainwater

Plants to clean the air

As seen on Oprah: Dr. Oz recommends philodendrons, golden pothos and spider plants

Green Rooftops: Rooftop gardens, Green Roofing

· Reduces runoff

· Longer roof life

· Cooling in summer

· Insulation in winter

Source of oxygen
Branding: Green to Eco-luxury
On the Menu…EcoServices
Sustainable Merchandise

Organic spa product lines 

Refillable containers

Free Trade items

EcoParterning
· Plug-ins for Electric Cars; Organic Dry Cleaning

Cultivating Knowledge: Community involvement & education

· Proximity Hotel Sustainable Practices Symposium
· Creating Sustainable Communities, Las Vegas Developer Conference, Oct.2008

· Example: IslandWood, Bainbridge Island, WA

Green materials: Site Material Reuse, 74,364 Board Feet Salvaged + Reused;

98% of Interior Trim Harvested/Milled on Site; Recycled PET plastic decking; Oriented Strand Board (OSB) Recycled post-industrial wood 

Design for Energy Efficiency: Passive Solar, Natural Ventilation and Lighting, Radiant Floor Heating; Water Reduction: Reduction Low Flow Fixtures, Composting Toilets, Waterless Urinals 

Educational Opportunities: Living Machine Ecological Wastewater treatment with plants; Forest Canopy Walkway Suspension Bridge

Conclusion; Hot Flat & Crowded: Why going green is not “optional”

· Green is more than just changing a light bulb, it’s a revolution…and revolutions aren’t easy

· “Green is going from boutique to better, from choice to a necessity, from a fad to a strategy to win, from an insoluble problem to a great opportunity.”
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